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MARKETING MANAGEMENT

Paper : 5.2

Full Marks : 56

Time : 3 hours

The figures in the margin indicate full marks

for the questions

Answer  either in English or in Assamese

GROUP—A

( Marks : 28 )

1. Choose the correct answer of the following :

1×4=4
t¡ºt¡ [ƒÚàÎ³èÒ¹ Ç¡‡ý¡ l¡üv¡¹ìi¡à ¤à[W¡ l¡ü[º*¯à :

(a) Which one of the following is not an

uncontrollable factor of marketing

environment?

t¡ºt¡ l¡üìÀJ A¡¹à ëA¡à>ìi¡à "[>Ú”|oì™àK¸ ¤\à¹A¡¹o
š[¹ì¤Å¹ A¡à¹A¡ >ÒÚ?

(i) Economic growth

"=¢î>[t¡A¡ [¤A¡àÅ

(ii) Level of education

[ÅÛ¡à¹ Ñz¹
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(iii) Marketing mix

¤\à¹A¡¹o [³Åøo

(iv) Price policy

³èº¸>ã[t¡

(b) Television is an example of

[>ì³—àv¡û¡ ëA¡à>ìi¡à šøA¡à¹ ‰¤¸¹ ºKt¡ ëi¡[º[®¡W¡> \[Øl¡t?
(i) emergency goods

\¹ç¡¹ãA¡àºã> ‰¤¸

(ii) convenience goods

Îå[¤‹à\>A¡ ‰¤¸

(iii) speciality goods

[¤ìÅÈŒ =A¡à ‰¤¸

(iv) impulse goods

Òü[–ƒøÚ ">å®è¡[t¡ ‰¤¸

(c) Which one of the following methods is

used for measuring effectiveness of

advertising?

t¡ºt¡ [ƒÚà ëA¡à>ìi¡à š‡ý¡[t¡¹ ‡à¹à [¤`¡àš>¹ ó¡ºšøÎèt¡à
[>o¢Ú A¡¹à ÒÚ?
(i) Enquiry test

">åÎÞê¡à> š¹ãÛ¡à

(ii) Recognition test

Ñ¬ãAõ¡[t¡¹ š¹ãÛ¡à

(iii) Real test

"[ÑzŒ¹ š¹ãÛ¡à

(iv) All of the above

*š¹¹ "ài¡àÒüìA¡Òüi¡à
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(d) Which of the following is not included in 

demographic segmentation of markets?

[>ì³—àv¡û¡ ëA¡à>ìi¡à \>Î}J¸à¹ "à‹à¹t¡ ¤\à¹ [¤®¡à\>¹
"”z®¢å¡v¡û¡ >ÒÚ?

(i) Gender

[ºU

(ii) Age

¤ÚÎ

(iii) Education

[ÅÛ¡à

(iv) Culture

Î}ÑAõ¡[t¡

2. Answer the following questions (each within

50 words) :  2×3=6

t¡º¹ šøÅ—Î³èÒ¹ l¡üv¡¹ [ºJà (šø[t¡ìi¡à 50 Å¦¹ [®¡t¡¹t¡) :

(a) What is trademark?

šo¸[W¡Òû¡ [A¡?

(b) Distinguish between advertising and

publicity.

[¤`¡àš> "à¹ç¡ šøW¡à¹¹ ³à\t¡ šà=¢A¡¸ [ºJà¡ú

(c) What is societal marketing concept?

¤\à¹A¡¹o¹ Îà³à[\A¡ ‹à¹oàìi¡à [A¡?
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3. Answer any three of the following questions

(each within 220 words) : 6×3=18

t¡º¹ šøÅ—Î³èÒ¹ [™ ëA¡àì>à [t¡[>i¡à¹ l¡üv¡¹ [ºJà (šø[t¡ìi¡à 220
Å¦¹ [®¡t¡¹t¡) :

(a) Briefly explain the functions of

packaging.

ëi¡àìšàºàA¡¹o¹ A¡à™¢à¯ºã W¡³åîA¡ ¤o¢>à A¡¹à¡ú

(b) Explain the important economic factors

that influence the consumer behaviour.

ë®¡àv¡û¡à¹ "àW¡¹ot¡ šø®¡à¯ ëšìºà¯à P¡¹ç¡Œšèo¢ "=¢î>[t¡A¡
A¡à¹A¡Î³èÒ ¤o¢>à A¡¹à¡ú

(c) How do you measure the effectiveness of 

an advertisement? Explain.

&i¡à [¤`¡àš>¹ Îó¡ºt¡à ëA¡ì>îA¡ [>‹¢à¹o A¡[¹¤à? ¤o¢>à 
A¡¹à¡ú

(d) Explain the external factors that have to 

be considered by an organization in

pricing.

³èº¸ [>‹¢à¹o A¡ì¹òàìt¡ &i¡à Î}Kk¡ì> [¤ì¤W¡>à
A¡[¹¤ºKãÚà ¤à[Ò¸A¡ l¡üšàƒà>Î³èÒ¹ [¤ÈìÚ ¤o¢>à A¡¹à¡ú

(e) Explain the distribution policies which

are generally adopted by the

manufacturers.

l¡ü;šàƒ>A¡à¹ãÎA¡ìº Îà‹à¹o®¡àì¯ NøÒo A¡¹à [¤t¡¹o
>ã[t¡Î³èÒ ¤o¢>à A¡¹à¡ú
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GROUP—B

( Marks : 28 )

4. Answer any four of the following questions

(each within 270 words) : 7×4=28

t¡º¹ šøÅ—Î³èÒ¹ [™ ëA¡àì>à W¡à[¹i¡à¹ l¡üv¡¹ [ºJà (šø[t¡ìi¡à 270
Å¦¹ [®¡t¡¹t¡) :

(a) “Marketing is influenced by various

environmental forces.” Do you agree

with the statement? Justify your

answer. 7

‘‘[¤[®¡Ä šà[¹šà[Å«¢A¡ A¡à¹ìA¡ ¤\à¹A¡¹oA¡ šø®¡à¯à[Þt¡
A¡ì¹¡ú’’ &Òü l¡ü[v¡û¡ìi¡àA¡ tå¡[³ Î³=¢> A¡¹àì>? ët¡à³à¹
l¡üv¡¹ ™å[v¡û¡ÎÒ ¤o¢>à A¡¹à¡ú

(b) Explain the different methods of market

segmentation with suitable examples. 7

¤\à¹ [¤[®¡ÄA¡¹o¹ [®¡> [®¡> š‡ý¡[t¡ l¡üš™åv¡û¡ l¡üƒàÒ¹oÎÒ 
¤¸àJ¸à A¡¹à¡ú

(c) Explain the stages in product life cycle.

What strategies a marketing manager

should take at the decline stage of a

product? 5+2=7

‰¤¸¹ \ã¯> W¡yû¡¹ Ñz¹Î³èÒ ¤o¢>à A¡¹à¡ú &[¤‹ ‰¤¸¹
"¯>[t¡ ëÒà¯à Ñz¹t¡ ¤\à¹A¡¹o š[¹W¡àºìA¡ [A¡‹¹o¹
ëA¡ïÅº NøÒo A¡¹à l¡ü[W¡t¡?
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(d) How would you decide the price of a new 

product? Explain. 7

&[¤‹ >tå¡> ‰¤¸¹ ƒ¹ [>‹¢à¹o tå¡[³ ëA¡ì>ƒì¹ A¡[¹¤à?
¤o¢>à A¡¹à¡ú

(e) What is promotion mix? Design a sales

promotion programme for a newly

introduced cosmetic product. 3+4=7

l¡üv¡¹o [³Åøo [A¡? &[¤‹ >tå¡>îA¡ ÎèW¡>à A¡¹à šøÎà‹>
Îà³Nøã¹ ¤àì¤ &J> [¤yû¡ã ¤õ[‡ý¡¹ A¡à™¢yû¡³[oA¡à ™åP¡t¡
A¡¹à¡ú

(f) How do you foresee the future of

marketing in India in the context of

globalisation? Describe.  7

[¤Å«àÚ>¹ š[¹ìšø[Û¡t¡t¡ ®¡à¹t¡t¡ ¤\à¹A¡¹o¹ ®¡[¯È¸;
ëA¡ì>îA¡ l¡üšº[§¡ A¡¹à? ¤o¢>à A¡¹à¡ú

H H H
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