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MARKETING MANAGEMENT

Paper : 5.2
Full Marks : 56

Time : 3 hours

The figures in the margin indicate full marks
for the questions

Answer either in English or in Assamese

GROUP—A
( Marks : 28)

Choose the correct answer of the following :
1x4=4

woTe WAPRRY wa Teach! A1 Tfered :

(a) Which one of the following is not an
uncontrollable factor of marketing
environment?

TS TCHY T (I SATRICI TSR]
T TP 7= 2

(i) Economic growth

ERICISSRE L

(ii) Level of education

IREIEICE|
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(2)

(iii) Marketing mix
TP el
(iv) Price policy
TS
(b) Television is an example of
TGS (P! 219 T 7157 (Bfeifens &t ?
(i) emergency goods
SR T
(ii) convenience goods
ARG w4
(iii) speciality goods
fRerg 2% w9
(iv) impulse goods

3 Tle way
(c) Which one of the following methods is
used for measuring effectiveness of
advertising?
weTe Wl (PICH] “Maied =l fesee FerepTel
forefa a1 232
(i) Enquiry test
SepTE ArE
(i) Recognition test
Figoq @
(iii) Real test
Rl Sl
(iv) All of the above

S SG{BCFRG!
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(3) (4)

(d) Which of the following is not included in 3. Answer any three of the following questions
demographic segmentation of markets? (each within 220 words) : 6x3=18
IS (PR TPRU[ e T&[ [erem o ePpTRa R G fofweE Teq forar (2fec 220
TS 72T ? 9 foeqe) :

() Gender (a) Briefly explain the functions of
foret packaging.
(@) Age AR SR 5S¢ qf1 3541 |
I (b) Explain the important economic factors
(iii) Education that influence the consumer behaviour.
[Rical (ST TS 2ol (el gFef e
(iv) Culture FIRTLR IefeTT T |
TREPre (c) How do you measure the effectiveness of

an advertisement? Explain.

GOl R FAFeTe! (@ W= FRQT 2 qofel
0

2. Answer the following questions (each within
50 words) : 2x3=6

SO PR Teq fordl (2fSThl e o xwq fowTe) !

(d) Explain the external factors that have to

(@) What is trademark? be considered by an organization in
o[z 5 2 pricing.
RO AENCEICE IS 11 (RGO 7 IR S bR
(b) Distinguish between advertising and SR AT @W e Fefn <1 |
publicity.
eIl SIF 25199 IS {125 7141 | (e) Explain the distribution policies which
are generally adopted by the
manufacturers.

(c) What is societal marketing concept?
IGEFIEF S IR T 2 RTINS ase 91 o9l

M7 39 3041 |
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(S) (6)

GROUP—B (d) How would you decide the price of a new

( Marks : 28 ) product? Explain. 7
GfRY e T @ R o (Feemes SiEa?
4. Answer any four of the following questions Fefenl |
feach within 270 words) : 7x4-28 (e) What is promotion mix? Design a sales
O SRS i e wifRem T forr (2fecht 290 promotion programme for a newly
3 foeqe) : introduced cosmetic product. 3+4=7
(@) “Marketing is influenced by various Tl fiper f 2 afex W oAl P 2T
environmental forces.” Do you agree ANAR A @3 [(EF g IR Joe
with the statement? Justify your BRIl
anewen ~ ! (f/ How do you foresee the future of
R RS PR T oS marketing in India in the context of
T 2 e ?&I LA AT 2 (AR globalisation? Describe. 7
Teq Ifeorz 997 91 | RgRe Aficafres TRoe qEREd k@R
(b) Explain the different methods of market P SoEIfR a1 2 7l 41 |
segmentation with suitable examples. 7
T [feraerq fem fo e Toge Trrzar= * * *
BRI SIN

(c) Explain the stages in product life cycle.
What strategies a marketing manager
should take at the decline stage of a
product? S+2=7

v S b BRI 9 | afRky w1e
TS (R BIS IHEFA ARDEE  [FeEeR
e 2129 91 Tfbw 2
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