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Jor the questions

1. Answer the following as directed : 1x8=8
oo AR ﬁC"‘r;‘HTllm e fiq
(@) What is meant by brand management?
@ “RoE e 2
(i) Developing sales strategies
& @R [P 0!
(ii) Creating advertising campaigns
R ST o™ FamT

(iti) Building and maintaining brand
perception and value

@I TG SF o IR IO
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(2) | (3)

(iv) Conducting market research (c) Which of the following can contribute to
' brand associations?

&9 TLIM F1CTT
({Chosselthelcorrect answer | SO (IO FREE @S IS SR AT
(5% T TR St ) | e
(i) Consistent messaging
(b) Brand personality refers to a set of | RS T :
characteristics associa S (i) Inconsistent product quality
T ted with the q
and. : SRS TR B9 T
@ MECD Q9 e sfve | L (i) Negative customer reviews
RETRS o = | ] Y AR 2 e
‘ / ;“ ) NG\ (iv) Poor customer service
; - . WNO-
(i) financial ST /,\‘% T AT Gl
. : \ o ..«f//, / ;L- ( Choose the correct answer )
| Gl Ve (o= Techr MR Sfeiear )
(i) human-like o ,‘;—:‘_‘;";mf' d) Private label brands are also known
e _ﬂ,_-’ as .
BICEE RS
22T (L AW qfere &= I
(iii) technical (i) licensed brand
s | FRCETAY @S
(i) manufacturer brand
(iv) legal TeeATrFy o
(iii) national brand
T B @9
( Choose the correct answer ) | ; (iv) store brand
(=% Se 1 Sfer ) '3 @9
( Choose the correct answer )
Aoz , (om Te0! AR et )
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(4) | B

2. Write very short answers to the following
i ;?EEZ :::1 i‘;s;;a;ln tfgze:;::;;ﬁ;i.a questions (any six) : 2x6=12
TR AN PR oRFRy e @s e eprmzs =S vy Tes for (R e w3i) -
%_WWT IWrite True or False ) (a) ,81::11 - the features of a good brand
(2% & o, ot )

@ﬁwaammml

() Brand image is fixed and cannot be

. . . S
changed once established, What is disruptive branding?

fesaie @fés 2

( Write True or False )
(®7 @ =g forn )

, z AT TrrRIepTE 3 e T 390 |
{ : N \J\hﬂ/ rf ¥
(9) Branding helps in creating customer 26 N ¥

= ot Sl establishing an  emotional

Explain co-branding with examples.

(d) Explain why a brand slogan is
connection with them. important for marketing.
af&:mtmm% e o IR @ T 5 R I ey, T <=0 |
MR — 3112 37 w7y g |

( Fill in the blank ) (e) What is brand positioning?
(=R 972 o 31 )
@@ oA’ 2
(h) Strong brang identity results in positive
branmd ' {f)’ ZExplain the factors influencing brand-
<51 QY AR woe R @ customer relationships.
M50 B3 | @$-aTEF TR e T FEEER UM
( Fill in the blank ) T
( <150 32 == a1 )
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(6) | ;e
(g) Write about the challenges in brand ‘ (d) Discuss the stages of evolution of
planning. ‘ brands with examples.
@9 ARTEAR AR R o |
. @9 [RIST “ARPTR SRR S 991 |

() What is global branding? : s Lo
1R @fee &9 : (e) Explain the challenges faced by

(i) Write about any two successful retail | sorpemes i Eialnta i sl et
Brai over time.

R I w1 3 3P @ e o | | @ 3P0 e R @R W e

() State the objectives of brand @RI AT @ o PR R
management. 341 |
@® IREAAR SR TPTR SCE 91 |

D — () Describe the different bases of market
3. Write short answers to the following ,__“‘,.;fcf‘_" : f:\ segmentation. :
questions (any four : 5x4=20"" ) \Se) AR
e 5 TEARe oF o %ﬁ{iqw |

oo fll eRPTRA o e fors (R e wifdot) i o

(a) Explain the features of a good brand e\ :3 L /. ,(g) Expla‘un' g7 Aeements o brand
name. NN AP positioning.

N T
aﬁW@anWW| iy 2 @@ A AT T SRR om0y |

(p) Discuss the advantages of brand
extension. (h) Describe the strategies tq strengthen
&9 TERT ﬁﬁmw *q0 brand-customer relationships.

(c) Describe the strategies for building - i il @W
positive brand associations. IR gy i e
Wwaﬁﬂmﬂwmamw. , Jefel <F41 |

26A/102 ( Continued ) | 26A/102 ( Turn Over )







(8)

4. Write long answers to the following questions
(any two) : 10x2=20
were il TR Tee Tes ot (R e o) -

(a) Discuss the .different types of brands.
@%T [ioA AR AL 41 |

(b) Describe the various components of
brand identity with examples.

@e Ao [T Sz Sreaepry 3T
41 |

(c) Analyze the strategies for developing a
strong brand image.

(d) Explain the main reasons for brand
repositioning by businesses.

{e) Discu§s the factors contributing to retail
branding growth in India.

L | rb‘;wﬂ‘
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