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1. Answer the following questions as directed : 1x5=5
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a) Which of the following is not a uncontrollable factor

of marketing environment—

i) Economic growth i) Level of education
iil) Marketing mix - iv) Price policy
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b) Cbﬁsﬁmef buying behaviour is affected by—
i) family ii) age iii) income iv) all of the above
AT 9 6 2I{l deiEe 28—
) AR D)W )W q) o AIEEE

c) A company that attaches the same brand name to all
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its products is called family umbrella branding.
(True / False)
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d) Under Product specialisation firm focuses on single
product. (True / False)
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e) Personal income is a Economic Factor. (True / False)
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Write short answer for (any five) :
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a) Define Marketing.
Tasteera wiceat fuar ¢

b) What is Macro environment?
oI Al 5

c) What is branding?
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d) What are the 4 Ps of marketing?
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e) What is Marketing Segmentation?
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f) What is green marketing?
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¢) What is a trade mark?
EC T fF 2
Write briefly (any four) -
=R =94l (Figsieen s1f<bt) ¢ 5x4=20
a) Distinguish between Marketing and Selling.
TR wie R s #Aiefe 2
b) Explain the features of marketing.
Reldme REPRE ik =4 |
¢) What are the factors influencing Consumer Behaviour?
(SIE! R @o/F® 2ol (oIl TR & 6
d) What are the elements of promotion mix.
A5 e ToAw R |
e) Explain the various factor influencing pricing of a
product.
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f) Explain the significance of the study of consumer
behaviour.
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g) Discuss the advantages of packaging.
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h) Product differentiation vs Market segmentation.
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Write briefly (any one) :
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a) What is marketing mix? Explain the 7Ps of marketing
mix.
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b) Discuss the different components of marketing
environment.
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c) What is a new product? Explain the various steps
involved in New Product Planning
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1x10=10




