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(Honours Core)
Paper : COM-HC-5016
(Principles of Marketing
Full Marks : 80
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The figures in the margin indicate
Jull marks for the questions.

Answer either in English or in Assamese.

Answer the following as directed :

1x10=10
RoriPiE feaere Te e

(i) The starting point of any marketing
activity is the ;

RCI TenmFae SRiweor wiesh &9 2@

.(a) human needs and wants

IR AEEWITel O e
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(i)

(iii)

“og

(b) basic human needs

TRE (= e e
(c) biological condition of humah’*(h
beings
TIRT (T o)
(d) All of the above
GAFT BOIREIT
- (Choose the correct answer)
(o% Ceeh! IR Clsar)
Who is the father of modern

marketing ?
YT TGN e @ 2

Which of the following is a threat posed
by marketing environment in India ? 3

RS (IR Sives TeRa=e AR a [l
CE (M1 R 2

(a) Flurtailment of and disinvestments
in Public sector

e A R o o FRRRIEH

(b) Liberalisation of
licensing

ST SEs Snidiead

Industrial
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(iv)
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Survival of the fittest rule
wibizecs Soge TR A e
(d) Removal of subsidies
ey Ko
(Choose the correct answer)

(% Gevch! Az @?‘7’\‘3@7)'

Which of the following is useful for
marketing segmentation ?

RS U)o <Resei I S 2

(a) Prospects identification
TRl aresad

(b) To know the customer’s tasts and
preferences

AT G ST elifEe SfAce
(c) To target current clients
TEAR & o7 Wi IR
(d) All of the above
@79 WBIRER |
(Choose the correct answer)

(o% CeIeh! 757 P Glered)

Which one of the following is not an
element of demographic segmentation ?
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(@) Family size (sIRaER SR) "

(b) Population density (SPRUIT TY) w
(c) Income (Bore)

(d) Religion ()

(vi) ‘Assam Tea’stands for _____ positioning. (ix)
SR IO (ZR_ oREEea |
(Quality/ Geographical area)

e/ CoTeolfeRe CFas
(Fill in the blank with correct alternative)

xe%

(vii) ‘Mobile Handset’ is an example 0 :
perishable goods. -

CIRIZE PR #(5ATe e Sl |

(Write True or False)

(351 ¢ i fel)

(viii) Which one of the following brands
owned and developed by producers ?

NS @t ey
4y : @’ BerA el eI

() Manufacturers brands (Feffeim
@ETR)
(d) None of these (GBRIT oIS 7%)
(Choose the correct answer)

(o5 Gesch! Az Tlaen)

At maturity stage sales continue to

increase at an increasing rate.

sifsiEro sRATe Ridh 3fE e e (R AT |
~ (Write True or False)
(9% (7 9% [o10)

Promotion mix is an important element
of .

o e (e 3 sFgey ToAm |
(@) Sales promotion (R Texd)

(b) Marketing mix (JETFIT i)

(c) Personal selling (e REFadsd)
(d) All of the above (87 HHIRER)

(Fill in the blank with appropriate

(@) Individual b alternative)
rands (ARG @) PSP
- - 9
(b) Family brands (-1RafRe @e) (Goy& RS %79 7<)
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Answer the following questions :

2x5=10

OO SHINT O frd ¢

(1)

(@)

(iti)

(iv)

(v)

State two distinctions between
marketing and selling.

TG ST [EFTeld ers <=l 707 el
el

What is product positioning ?
T3y SRR 2

What is product line ?

Bl w3y i e

What is personal selling ?
Jfeae Reraed [Fe

What is advertising agency ?

Resifresae sifowad e

Answer any four of the following :5x4=00

et AR Rz 515 Se fp e

(i)

(ii)

Importance of product as a component
of marketing mix.

TEIP Rt St i wa e |
Advantages of product branding.
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(iii)

(iv)

(v)

(vi)

Reasons of product failure.

ool Ta9 JLO TR
Advantages and disadvantages of
E-tailing.

E-tailing’d ARl S SFRYPER |

Merits and demerits of product
diversification.

Beom 7 IWIATER R SF SRLTZ
Essential elements of good branding.

e AARpT@ST SR SN |

Answer the questions from the following :

(any four)
\ o oiTaied Oee fral ¢ (e bifaor)

(@

(b)

(c)
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10x4=40

Outline the major functions of marketing.
TR U FOERT Foleedl wife &l

Discuss about growth and future of

marketing in India.

SReIs TERFI R S SRre © FAE
SCEA 4 |

Explain the consumer’s buying decision

Process.

Soreie TEee P Az efEFHER I
54|
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(d) Define market segmentation and
discuss its importance for a firm.

G AT @ T =i AR TR
ST 5 |

(e) Describe the role and importance of
pricing.

7 (R ol Ol wFeeg 39! < |

() Explain the various pricing policies
available to a firm in taking its pricing
decision.

4! Afegia w1 fRaiee Fras @[e AE Soer
fRfen wa Feie Tfowmz e w41 K

(g9 Explain the various methods to
measure the advertising effectiveness.

Reifresair Taue @R &fen smfomz
T T |

(h) Discuss the various factors which affect

promotion mix decision of an
organisation.

9Ol Ao Tese ey s a2/ cae
O\ AR T2t Rifen wivr@isa Rac i a1 |
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